INTRODUCTION AND OBJECTIVES: YouTube (YT) is the most popular internet video sharing platform. Patients, providers and other stakeholders use YT to share information and discuss medical conditions. We evaluated YouTube videos (YTVs) focused on male infertility to assess information quality on YT and spotlight themes presented in YTVs in order to identify high quality content that can reliably facilitate care.
METHODS: The top 50 YTVs based on relevance were identified using the keyword "male infertility." A standardized checklist, adapted from AUA guidelines and addressing pathophysiology, evaluation, and management of male infertility was developed to assess YTV content. 2 investigators extracted YTV features, including duration, likes, views, days on YT, classified creators and assessed YTVs via the checklist. YTVs were graded and ranked based on checklist scores and stratified by content and creator.
RESULTS: A total of 42 YTVs were included; 8 non-English YTVs were excluded. Higher grades were associated with shorter duration (p[0.0305) ( CONCLUSIONS: Various content creators have adopted YT as a platform to discuss male infertility. Healthcare professionals should be vigilant of the influence YT may have on patient awareness and understanding of the condition. Knowledge gaps identified in YTVs such as limited discussion about the timeline for receiving a male infertility diagnosis can help improve patient counseling and enable providers to direct patients to accurate and reliable sources of information for the condition on YT.
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Margaret G. English*, Hatim Thaker, Mary K. Samplaski, Los Angeles, CA INTRODUCTION AND OBJECTIVES: Twitter allows for rapid and global information exchange, for both professionals and patients. A 2017 study found that among urologic specialties, Male Infertility had the second highest number of tweets and users. We looked at this group, assessing volume, subject matter, authors, and content of male infertility related discussions on Twitter.
METHODS: We queried the Symplur Signals database for tweet activity between 2015 and 2018 for "#MaleInfertility". We assessed activity (number of tweets, users and impressions), users (geolocation, influencers) and content (words) from tweets using Vol. 201, No. 4S, Supplement, Saturday, May 4, 2019 THE JOURNAL OF UROLOGY Ò e685
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